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COMPANY OVERVIEW 

We offer B2B market research solutions to help you to

successfully improve or expand your business, enter new

markets, launch new products or better understand your

internal and external environment.

We believe in the advantage market research gives business leaders to fully understand their industry, 

facilitate business strategy, improve company performance, and drive company growth.

Insight Survey is a South African, boutique market

research agency with more than 15 years of experience,

specialising in Business-to-Business (B2B) and Industry

research to ensure smarter, more-profitable business

decisions are made with reduced investment risk.

COMPANY OVERVIEW

2021 | 2



Our bespoke Industry and Market Intelligence can help give the edge in a global marketplace, empowering your 

business to overcome industry challenges quickly and effectively, and enabling you to realise your potential 

and achieve your vision. From strategic overviews of your business’s competitive environment through to 

specific competitor profiles, our customised Intelligence is designed to meet your unique needs.

QUESTIONS WE HELP ANSWER

o What is the current and future market size?

o What are the latest global and local trends impacting 

on the market?

o Who are your key competitors and what is  their 

offering in terms of products, services, pricing and 

branding?

OUR RESEARCH SOLUTIONS

Competitor pricing research

Store visits and store checks

Competitor interviews

Customer interviews

Company website analysis

Governmental held records

INDUSTRY & COMPETITOR INTELLIGENCE
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OUR FOOD AND BEVERAGE EXPERIENCE
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We are a proudly South 

African company that have 

provided market research 

solutions and Intelligence 

reports to local and global 

brands. We have worked with 

some of the greatest 

companies and brands in 

their industries.



The South African Sports and Energy Drinks Market Insights Report (55 pages) provides a dynamic synthesis of industry research, 

examining the local and global Sports and Energy Drinks Industry (including the impact of COVID-19) from a uniquely holistic perspective, 

with detailed insights into the market – market size volumes and value (historical and forecasts), channel distribution, key industry trends, latest 

innovation and technology, as well as key industry drivers and challenges.

SOME KEY QUESTIONS THE REPORT WILL HELP YOU TO ANSWER:

For the Global Sports and Energy Drinks Industry Section:

o What are the current market dynamics (overview, market environment, regional overview) of the Global Sports and Energy Drinks Industry?

o What are the latest Global Sports and Energy Drinks Industry trends, innovation and technology, drivers, and challenges?

For the South African Sports and Energy Drinks Industry Section:

o What are the current South African market dynamics, in terms of market size, market value, market volumes: 2015-2020 Actual, 2021-2025 

Forecasts (including the impact of COVID-19)?

o What is the detailed channel distribution (2015 vs. 2020) for South African Sports and Energy Drinks products?

o What are the latest South African Sports and Energy Drinks Industry trends, innovation and technology, drivers and challenges?
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REPORT OVERVIEW



55-page report filled with detailed charts, graphs, and insights
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SCREENSHOTS FROM REPORT



o In terms of segmentation, the Sports Drinks market can be segmented by 

product type and packaging. In terms of product type, Sports Drinks are 

segmented into Hypertonic, Isotonic, and Hypotonic, with Isotonic holding 

the largest market share. In terms of packaging type, the market is 

segmented into Bottles (PET/Glass), Cans, and Others, with Bottles 

(Pet/Glass) holding the largest market share.

o Additionally, the Energy Drinks market can be segmented by product type, 

type, and packaging type. In terms of product type, the market is 

segmented into Alcoholic and Non-Alcoholic, with Alcoholic holding the 

largest market share. Based on type, the market is segmented into 

Organic and Non-Organic, with Non-Organic holding the largest share. 

o Finally, in terms of packaging type, the Energy Drinks market can be 

segmented into Bottles (PET/Glass), Cans, and Others, with the Bottles 

(PET/Glass) segment holding the largest market share. 

24.6

57.4

0

10

20

30

40

50

60

Sports Drinks Market Energy Drinks Market

VALUE OF GLOBAL SPORTS AND ENERGY DRINKS 
MARKETS: 2020 (IN US$ BILLION)

The global Sports Drinks market was estimated to have 

reached a value of US$24.6 billion in 2020, and is predicted to 

grow at a compound annual growth rate (CAGR) of 4.1%, to 

reach an estimated value of US$32.6 billion in 2027. By 

comparison, the Global Energy Drinks market was valued at 

US$57.4 billion in 2020, and is expected to grow at a 7.0%, to 

reach a value of approximately US$80.5 billion in 2025.

o At a high-level, growth in the global Sports and Energy Drinks market is 

being driven by multiple factors, including the rising popularity of 

unconventional fitness activities, such as yoga and aerobics, as well as 

participation in events, such as half and full marathons.

o Additionally, to counter concerns regarding the negative health 

implications of Sports and Energy Drinks, many players are launching new 

products containing natural ingredients, such as organic guarana and raw 

green coffee bean extracts. At the same time, players are also utilising 

more varied ingredients and packaging, as well as innovative marketing 

and advertising strategies, in order to drive growth within the market. 

o Furthermore, sports sponsorships continue to be a key driver for both 

Sports and Energy Drinks sales, by creating positive product associations 

amongst consumers that participate in, and watch, sporting events.

o However, a continuing challenge for the Energy Drinks market is the 

health risks associated with the consumption of these products, and 

increased consumer awareness thereof. This is resulting in proposed 

measures to curb consumption of Energy Drinks. 
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SAMPLE FROM REPORT
GLOBAL INDUSTRY OVERVIEW: SPORTS & ENERGY DRINKS

https://www.imarcgroup.com/sports-energy-drinks-market
https://www.prnewswire.com/news-releases/global-energy-drinks-markets-report-2020-2025-featuring-key-players---heinz-gsk-goldwin-healthcare-power-horse-nourish-taisho-pharmaceutical-monster-energy-red-bull-pepsico-coca-cola-301173527.html
https://www.businesswire.com/news/home/20210514005383/en/Global-Sports-Drinks-Industry-2020-to-2027---Market-Trajectory-Analytics---ResearchAndMarkets.com
https://scottishgrocer.co.uk/2021/04/07/energy-still-drives-soft-drink-growth/
https://www.bevnet.com/magazine/issue/2021/dont-call-it-a-comeback-energy-drinks-sales-surge-goes-beyond-pandemic-rebound/
https://www.slrmag.co.uk/energy-evolves/
https://www.globenewswire.com/en/news-release/2021/06/29/2255147/0/en/Energy-Drinks-Market-Valuation-to-Reach-USD-86-Billion-by-2026-at-7-0-CAGR-Report-by-Market-Research-Future-MRFR.html
https://www.doehler.com/en/news-media/press/details/energy-drinks-a-booming-market.html
https://www.slrmag.co.uk/coca-cola-make-your-home-the-home-end/
https://opendorse.com/blog/most-influential-red-most-influential-red-bull-sponsored-athletes-on-social-bull-sponsored-athletes-on-social/
https://www.prnewswire.com/news-releases/monster-energy-named-no-4-most-marketed-brand-in-sports-by-nielsen-and-hookit-301154958.html
http://www.flaticon.com/


✓ This growing demand has largely been driven by increased focus 

among South Africans regarding immunity and health, especially in light 

of the COVID-19 pandemic. As a result, fruity flavours are trending in 

2021, with brands such as Monster taking advantage of this trend 

through products, such as its Juice Monster. 

o Therefore, the continued consumer desire for new and interesting flavours 

continues to trend in 2021. Furthermore, this trend has prompted some 

brands, such as Switch Energy and Monster to incorporate new and novel 

flavours into their products, as well as offer limited editions flavours, to 

meet rising consumer demand. This trend is set to continue to gain 

momentum in South Africa.

New and Novel Flavour Variants Continue to Trend

o The continued demand for new and interesting flavours of Energy Drinks 

among South African consumers remains a significant trend in 2021. As 

such, many Energy Drink brands continue to innovate with new flavour 

combinations to create interesting, new, or novel products. 

o Furthermore, consumers continue to seek out new and exciting flavours 

and tastes that offer them unique product experiences, as well as provide 

the energy boost that they require. These flavours include hybrid flavours, 

novel and innovative flavours, as well as fruity flavours.

Hybrid flavours: These flavours include a combination of several flavours 

that are combined to create interesting and exotic flavour combinations. An 

example of a company taking advantage of flavour combinations is Switch 

Energy, which makes use of flavour combinations such as orange and 

bubblegum, as well as strawberry and litchi, amongst others. 

Novel and Innovative flavours: Novel and innovative flavours, such as 

Switch Energy’s Jelly Babies, and Marshmallow flavours, have gained 

popularity among South African consumers. 

✓ More specifically, this increased popularity is reflected by GlobalData, 

which shows that 24% of women and 23% of men indicated that they 

were keen to try novel flavours in soft drinks or beverages, infused with 

new ingredients.

Fruity flavours: Fruity flavours, such as citrus, have become increasingly 

popular, due to being perceived by consumers as promoting immune 

benefits. 
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SAMPLE FROM REPORT
SA INDUSTRY TRENDS

https://www.drinkstuff-sa.co.za/energy-drinks-on-the-rise-in-south-africa-insights-from-kerry-ingredients/
https://www.drinkstuff-sa.co.za/top-2021-flavour-trends-mashups-and-new-sensory-experiences/
https://drinkswitch.co.za/
https://www.checkers.co.za/All-Departments/Drinks/Sports-and-Energy-Drinks/Energy-Drinks/Monster-Pipeline-Punch-Energy-Juice-Can-500ml/p/10686389EA
https://www.heb.com/product-detail/monster-energy-juice-monster-mango-loco-energy-juice/2163688


Distell Releases Extreme Energy Drink

o In June 2021, Distell launched its Hunter’s Extreme Energy non-alcoholic 

Energy Drink product. This product was specifically developed for 

consumers looking for ways to achieve an energy boost at social 

occasions, particularly those who choose not to drink or prefer to drink 

less.

o The new Extreme Energy Non-Alcoholic variant is an apple ale, that is de-

alcoholised to reduce its alcohol to less than 0.5%. However, the product 

aims to deliver the same crisp, refreshing apple taste, with all the energy 

kick derived from caffeine and taurine. 

o In terms of availability, the product was released in June 2021 and is 

available from leading retail outlets across the country. More specifically, 

the product retails at R99.95 per pack of 6, and R18.00 per unit. 

o Furthermore, the product is available in a convenient and sophisticated 

300ml slender can.

Score New Limited Edition Energy Drink

o Local Energy Drinks brand, Score, has released a Limited Edition, 

‘Heritage Edition’ can. The product features a striking African print-inspired 

design and was released in celebration of South African Heritage Day, 

during September 2020. 

o As part of the launch of this can, Score offered loyal fans a variety of 

rewards when purchasing these ‘Heritage Edition’ cans, as well as a 

chance to win a share of R250,000 in cash. 

o Additionally, consumers could win further prizes by providing the most 

striking name for Score’s Limited Edition Sparkling Cranberry flavour, that 

is contained in the ‘Heritage Edition’ cans. In particular, consumers were 

encouraged to enter and follow #ScoreYouDecide on Score’s social media 

platforms, or visit the website to enter. 

o Lastly, the limited edition Score can was available at selected outlets for 

the entire month of September 2020.
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SAMPLE FROM REPORT
SA INDUSTRY INNOVATION AND TECHNOLOGY

https://www.drinkstuff-sa.co.za/distell-adds-extreme-energy-non-alcoholic-to-its-portfolio/
https://averagesouthafrican.com/2020/08/26/score-celebrates-south-african-heritage-with-a-new-limited-edition-energy-drink/
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