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COMPANY OVERVIEW 

We offer B2B market research solutions to help you to

successfully improve or expand your business, enter new

markets, launch new products or better understand your

internal and external environment.

We believe in the advantage market research gives business leaders to fully understand their industry, 

facilitate business strategy, improve company performance, and drive company growth.

Insight Survey is a boutique South African market

research agency with over 10 years of experience,

specialising in Business-to-Business (B2B) and Industry

research to ensure smarter, more-profitable business

decisions are made with reduced investment risk.

COMPANY OVERVIEW
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Our bespoke Industry and Market Intelligence can help give the edge in a global marketplace, empowering your 

business to overcome industry challenges quickly and effectively, and enabling you to realise your potential 

and achieve your vision. From strategic overviews of your business’s competitive environment through to 

specific competitor profiles, our customised Intelligence is designed to meet your unique needs.

QUESTIONS WE HELP ANSWER

o What is the current and future market size?

o What are the latest global and local trends impacting 

on the market?

o Who are your key competitors and what is  their 

offering in terms of products, services, pricing and 

branding?

OUR RESEARCH SOLUTIONS

Competitor pricing research

Store visits and store checks

Competitor interviews

Customer interviews

Company website analysis

Governmental held records

INDUSTRY & COMPETITOR INTELLIGENCE
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HEALTHCARE INDUSTRY REPORT CLIENTS

We are a proudly South 

African company that have 

provided market research 

solutions and Intelligence 

reports to local and global 

brands. We have worked with 

some of the greatest 

companies and brands in 

their industries.



The South African Vitamins Market Insights Report (53 pages) provides a dynamic synthesis of industry research, examining the local and 

global Vitamins Industry (including the impact of COVID-19) from a uniquely holistic perspective, with detailed insights into the market –

market size volumes and value (historical and forecasts), channel distribution, key industry trends, latest innovation and technology, as well as 

key industry drivers and challenges.

SOME KEY QUESTIONS THE REPORT WILL HELP YOU TO ANSWER:

For the Global Vitamins Industry Section:

o What are the current market dynamics of the Global Vitamins Industry?

o What are the key markets within the Global Vitamins Industry?

o What are the latest Global Vitamins Industry trends, innovation and technology, drivers, and challenges?

For the South African Vitamins Industry Section:

o What are the current South African market dynamics, in terms of market size, market value, market volumes: 2015-2020 Actual, 2021-2025 

Forecasts (including the impact of COVID-19)?

o What is the detailed channel distribution (2015 vs. 2020) for South African Vitamins products?

o What are the latest South African Vitamins Industry trends, innovation and technology, drivers and challenges?
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REPORT OVERVIEW



53-page report filled with detailed charts, graphs, and insights

2021 | 6

SCREENSHOTS FROM REPORT



The global Vitamins industry is estimated to have reached a 

total value of US$5.4 billion in 2020, and is predicted to grow 

at a compound annual growth rate (CAGR) of 6.1%, to reach 

a total value of US$8.2 billion in 2027, as illustrated in the 

adjacent graph.

o Growth in the global Vitamin supplements market is being primarily driven 

by growing literacy and awareness regarding health and wellness, as well 

as the proliferation of fitness centres and wellness clubs globally. 

o More specifically, the growing popularity of vegan and vegetarian diets 

amongst consumers is driving market growth, due to nutrient deficiencies 

resulting from the dietary restrictions of these diets. Additionally, growing 

focus on health and fitness is also set to contribute positively to the growth 

of the market. 

o In particular, the growth of the sports nutrition sector globally is also 

predicted to contribute significantly to the growth of the market, due to the 

growing number of sporting competitions and the associated emphasis on 

physical strength required for these events.

o Additionally, Vitamin supplements have been suggested to be an effective 

and low-cost approach to the treatment of COVID-19, as well as other 

respiratory tract diseases, by optimising immune function and reducing 

the effects of these diseases on the immune system. 

o As a result of the potential role of Vitamins in battling COVID-19 and other 

diseases, it is predicted that increased demand for Vitamin C and D in 

particular will contribute to further drive growth in the market. 

o However, containment measures addressing the COVID-19 pandemic, 

including social distancing and the closure of economic operations, acts 

as a restraint on the growth of the market at a general level, in terms of 

supply chain, manufacturing, trade, and delivery networks. Additionally, 

growing awareness of the benefits of diet and functional foods in obtaining 

nutrients, as well as a lack of regulation and concerns regarding the 

harmful effects of Vitamins, also pose a challenge. 

o In terms of application, the global Vitamins market can be segmented into 

Food and Beverages, Healthcare Products, Feed, and Personal Care. In 

addition, the market can be segmented by type into Vitamin A, Vitamin B, 

Vitamin C, Vitamin D, Vitamin E, Vitamin K, and Others.

o Specifically, the Vitamin B segment is predicted to achieve a CAGR of 

6.3% for the period 2020 to 2027, to reach a total market value of US$3.2 

billion by 2027, up from an estimated US$2.0 billion in 2020. Furthermore, 

the global Vitamin E market is forecast to grow at a CAGR of 5.6% over 

the same period.
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https://www.marketresearchfuture.com/reports/vitamin-supplements-market-686
https://www.giiresearch.com/report/go225242-vitamins.html
http://www.flaticon.com/


Memory and Concentration Products Trend in South Africa

o Vitamin products designed to meet the needs of specific consumer groups 

remain extremely popular in South Africa, including those looking to boost 

mental performance and concentration, especially in children. As a result, 

the focus on the use of Vitamins to promote mental capacity has become 

a major trend in the South African Vitamins market.

o This increased popularity is demonstrated by the rise of Vitamins and 

Vitamin products positioned as boosting memory and concentration. 

Vitamins of particular interest include Vitamin D which plays an important 

role in brain health, as well as Vitamin B12, which plays an important role 

in concentration, learning, and memory. 

o As a result, products such as BetterYou’s Boost Vitamin B12 Spray and 

DLux 1000 Daily Vitamin D Oral Spray have become increasingly popular.

o This increased popularity is further evidenced by pharmaceutical retailers 

such as Dis-Chem and Clicks, which both offer memory, concentration, 

brain function and memory sub-categories on its websites, located within 

these company’s larger Vitamins and Supplements product category 

offerings.

o Furthermore, within this category, a specific focus on Vitamin products 

promoting the mental performance of children has emerged. One such 

example is Brain Child’s Multivitamin chewable tablets, which aid physical 

and mental development. These chewable tablets contain Vitamins A, B, 

C, and D, amongst other ingredients. 

o Another example is ADDvance Child-Memory and Concentration. This 

product is designed to maintain and improve concentration, memory and 

learning in children and contains Vitamins A, C, D, and E, amongst other 

ingredients. 

o As such, as consumers become increasingly aware of the potential 

benefits Vitamins can have on mental performance, more consumers will 

likely seek out these products. In particular, these products will be sought 

out for themselves to give their mental performance and concentration a 

boost, as well as to promote their children’s mental performance. As a 

result, Vitamin products targeted at improving mental performance will 

likely continue to trend in 2021. 
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https://vitaminsforyou.co.za/boost-your-memory-and-concentration/
https://vitaminsforyou.co.za/product/boost-vitamin-b12-oral-spray/
https://vitaminsforyou.co.za/product/dlux-vitamin-d-oral-spray-1000iu/
https://www.dischem.co.za/shop-by-department/health/vitamins-herbals/vitamins-minerals/memory-concentration
https://clicks.co.za/products/c/OH1?q=%3Arelevance%3Acategory%3AOH10005%3Acategory%3AOH20078%3Acategory%3AOH30603&text=&count=12
https://www.brainchild.co.za/Products/Strawberry
https://clicks.co.za/addvance_omega-3-chewy-fruit-bursts-capsules-60-capsules/p/69144


BIOMEDCAN Launches New CBD Immune Boost Supplement 

o BIOMEDCAN, which currently offers all-natural solutions for better and all-

round healthy lifestyles and bodies through its range of cannabidiol (CBD) 

products, has recently extended its product portfolio to include CBD 

IMMUNE BOOST CAPSULES, which includes Vitamins and minerals.

o This Multivitamin and mineral supplement with added herbal components, 

contains 5mg CBD isolate per capsule and assists with boosting the 

immune system by supporting the body’s natural defence against viral 

infections, as well as the maintenance of good health.

o In particular, the CBD in this product maximises the ‘Entourage Effect’ of 

the active ingredients in the product, maximising their efficacy to give 

consumers the most beneficial results. 

o Furthermore, this product does not contain any tetrahydrocannabinol 

(THC), and therefore has no hallucinogenic effect and is not addictive. In 

addition, the capsules are gluten-free and suitable for vegans.  

New Male Fertility Supplement Launches in South Africa

o A new innovative health supplement, known as SINOPOL him, which is 

formulated for men with fertility issues due to oxidative stress, has 

recently been launched in South Africa. 

o This product contains the antioxidant, alpha-lipoic acid, and a Vitamin-like 

substance, myo-inositol. These substances have both been shown to 

assist with the production of healthy sperm, and support fertility by 

reducing oxidative stress, rebalancing testosterone, and decreasing 

insulin resistance.

o Furthermore, SINOPOL him also contains coenzyme Q10, selenium, zinc 

and Vitamins B2, B6, and B12, which are all active ingredients designed 

to assist in supporting normal male fertility and reproductive health. 

o Moreover, this product is currently available in leading pharmacies without 

a prescription. 
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https://www.salifemag.com/post/biomedcan-launches-new-cbd-immune-boost-capsules
https://medpharm.co.za/new-supplement-launched-in-sa-to-assist-with-male-infertility/
https://biomedcan.co.za/wp-content/uploads/2020/12/0781718492553_Bottle_Open.jpg
https://static.thenounproject.com/png/3485399-200.png
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