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We offer market and industry research 

solutions to help our Clients to improve or 

expand their business, enter new markets, 

launch new products or better understand 

their internal and external environment.

We believe in the advantage market research gives business leaders to fully understand their industry, 

facilitate business strategy, improve company performance, and drive company growth.

Insight Survey is a South African, boutique market research 

agency with more than 15 years of experience, specialising in 

Business-to-Business (B2B) and Industry research. We 

partner with Clients to ensure that smarter, more-profitable 

business decisions are made with reduced investment risk. 

CONTACT INSIGHT SURVEYCOMPANY OVERVIEW
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Our bespoke Industry and Market Intelligence can help give the edge in a global marketplace, empowering your 

business to overcome industry challenges quickly and effectively, and enabling you to realise your potential 

and achieve your vision. From strategic overviews of your business’s competitive environment through to 

specific competitor profiles, our customised Intelligence is designed to meet your unique needs.

QUESTIONS WE HELP ANSWER

o What is the current and future market size?

o What are the latest global and local trends impacting 

on the market?

o Who are your key competitors and what is  their 

offering in terms of products, services, pricing and 

branding?

OUR RESEARCH SOLUTIONS

Competitor pricing research

Store visits and store checks

Competitor interviews

Customer interviews

Company website analysis

Governmental held records

INDUSTRY & COMPETITOR INTELLIGENCE
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CONTACT INSIGHT SURVEYFINANCIAL INDUSTRY REPORT CLIENTS

2021 | 4

We are a proudly South 

African company that have 

provided market research 

solutions and Intelligence 

reports to local and global 

brands. We have worked with 

some of the greatest 

companies and brands in 

their industries.



The South African Short-Term Insurance Market Insights Report (65 pages) provides a dynamic synthesis of industry research, examining 

the local and global Short-Term Insurance Industry from a uniquely holistic perspective, with detailed insights into the current market 

dynamics and stakeholder positioning – from market size, industry trends, industry innovation and technology, industry drivers, and industry 

challenges.

SOME KEY QUESTIONS THE REPORT WILL HELP YOU TO ANSWER:

For the Global Short-Term Insurance Industry Section:

o What are the current market dynamics (overview, market environment, impact of COVID-19 and key regional markets) of the Global Short-

Term Insurance industry?

o Which are the key global Insurtech firms?

o What are the Global Short-Term Insurance industry trends, innovation and technology, drivers, and challenges?

For the South African Short-Term Insurance Industry Section:

o What are the current market dynamics (overview, market environment, and market dynamics) of the South African Short-Term Insurance 

industry?

o Which are the key South African Insurtech firms?

o What impact has the COVID-19 pandemic had on the South African Short-Term Insurance Industry?

o What are the South African Short-Term Insurance industry trends, innovation and technology, drivers, and challenges?
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REPORT OVERVIEW



65-page report filled with detailed charts, graphs, and insights
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SCREENSHOTS FROM REPORT



Globally, rapid economic recovery is boosting the Insurance 

industry, with premiums written in 2021 expected to be 10% 

more than levels reached, prior to the COVID-19 pandemic. In 

2020, the global Short-Term (Non-Life) Insurance market 

increased by 1.5%, to reach a value of approximately US$3.5 

trillion (or US$3,490 billion). However, at 2.8% in 2021, growth 

is lower than the 10-year average growth rate of 3.5%.  

o More specifically, the overall global Insurance industry has demonstrated 

resilience against the effects of the COVID-19 crisis. This is demonstrated 

by the fact that the decline in premiums, was less severe than the decline 

experienced during the global financial crisis in 2008 and 2009.

o In terms of Short-Term Insurance, the strongest commercial line rate 

hardening experienced in two decades, continues to drive premium 

growth. Furthermore, this hardening is expected to continue in 2021, and 

2022, although price increases are expected to remain moderate. 

o More specifically, it is predicted that global premium volumes, in terms of 

Short-Term Insurance, will grow by 2.8% in 2021, and 3.7% in 2022. 

However, slower growth is expected in personal lines, specifically due to 

below average growth in the motor segment, as well as weaker 

underwriting results, as a result of increased competition. 

o As illustrated in the adjacent graph, in terms of lines of business, Health 

Insurance was the largest category (valued at approximately US$1.7 

trillion) in 2020. This was followed by Motor Insurance (including personal 

and commercial lines), which was valued at approximately US$770 billion.
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SAMPLE FROM REPORT
GLOBAL INDUSTRY OVERVIEW

https://www.swissre.com/dam/jcr:ca792993-80ce-49d7-9e4f-7e298e399815/swiss-re-institute-sigma-3-2021-en.pdf
https://icon-library.com/images/icon-for-insurance/icon-for-insurance-2.jpg
https://www.pngitem.com/pimgs/m/192-1925695_medical-insurance-icon-hd-png-download.png
http://cdn.onlinewebfonts.com/svg/download_265535.png
https://static.thenounproject.com/png/6404-200.png
https://i1.wp.com/facetofacecourses.com/wp-content/uploads/2018/10/InsuranceIcon.png?fit=300%2C300&ssl=1


Personalisation of Cover a Growing Trend 

o South African insurers are increasingly releasing insurance products that 

are dynamically personalised, according to an individual’s unique risk 

profile. This enables insurers to potentially reduce premiums to 

consumers based on their unique profile, whilst also reducing risk for 

insurers, by ensuring that consumers pay according to their specific risks.

o Although often having similar risk profiles, the risk presented by 

consumers is often different, due to differing driving habits and behaviour. 

Therefore, cover based on personalisation, according to individual risk, 

allows insurers to differentiate between similar consumers with similar risk 

profiles. These consumers, that would typically pay the same premiums, 

can then have premiums and rewards adjusted accordingly. 

o An example of these innovative types of personalised cover include 

products designed around vehicle telematics solutions. These solutions 

allow insurers to track driving behaviour and mileage, and can reward 

consumers according to distance driven, as well as their driving behaviour.

o Another example includes that of CoverPause, which is offered by Naked 

Insurance. This feature allows premiums to be truly adjusted to individual 

circumstances, beyond simply paying lower premiums for driving less, or 

not at all, as was the case during the lockdown period. 

o It has therefore been suggested that, going forward, South African 

insurers will need to place greater focus on individual circumstances when 

structuring products, in order to offer greater savings to consumers. This 

has become crucial, especially as work-from-home becomes prominent. 
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o As a result, the personalisation of cover according to unique individual 

circumstances is likely to become more popular in the local Short-Term 

Insurance market. This is due to the enhanced savings and rewards that 

can be offered to consumers, when customising their products according 

to their individual risk profiles. 

SAMPLE FROM REPORT
SA INDUSTRY TRENDS

https://www.iol.co.za/personal-finance/insurance/4-ways-personal-short-term-insurance-may-evolve-in-2021-1edab377-0144-4bf2-a8dd-b3939c633034
https://www.postonline.co.uk/market-access/technology/7860621/spotlight-personalisation-what-progress-has-been-made


Vaai Launches ‘One Day’ Insurance

o In March 2021, Vaai.co, launched a ‘one day at a time’ insurance cover. 

This cover serves as a stop-gap measure, for specific higher-risk driving 

circumstances, or for periods when a vehicle is not covered. 

o More specifically, Vaai.co is an insurance start-up that offers car insurance 

cover for 24 hours at a time. The concept works similar to that of 

purchasing prepaid airtime, allowing consumers to purchase insurance at 

the level they can afford.

o In terms of the process itself, consumers can purchase insurance by 

making payments through the app, or can pay their premiums in cash, at 

FNB ATMs. Consumers can purchase this car insurance cover by 

providing their details on the app and selecting when they want the cover 

to start. However, consumers will first need to purchase the data logger 

that plugs into the engine system, which is currently R350.

o Coverage amounts vary according to the selected premium, with the 

bottom end of the scale costing R40 and covering R13,000 worth of 

insurance. The maximum cover is R120,000 in damages.
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Old Mutual Insure and SwiftVee Partner for Digital Solution

o During 2021, Old Mutual Insure joined forces with SwiftVee, to launch an 

industry first digital solution for the South African livestock buyer and 

auction market, called VeeSure. 

o More specifically, VeeSure is a new digital insurance solution, that is 

designed to support the ever-changing needs of the South African 

livestock buyer and production auction market. 

o This new technology will provide access to a digital ecosystem for the 

livestock buyer. These buyers can now purchase animals online via a 

streaming virtual auction, and connect with the livestock agent, as well as 

the auctioneer. 

o Moreover, it allows access to the VeeSure online insurance solution, 

which protects the investment that has been purchased and provides the 

personal touch that farmers often require.    

SAMPLE FROM REPORT
SA INDUSTRY INNOVATION AND TECHNOLOGY

https://www.businessinsider.co.za/vaai-offers-accident-only-car-insurance-for-one-day-at-a-time-once-you-install-its-hardware-2021-3
https://www.oldmutual.co.za/news/old-mutual-insure-and-swiftvee-join-forces/
https://www.astic.dk/vaai/
https://businesstech.co.za/news/banking/380429/fnb-feels-the-pressure-as-it-pushes-customers-towards-premium/
https://www.oldmutual.co.za/v3/assets/blt0554f48052bb4620/blt15d88789b64fe83b/604ef51f61fc1a4d1b309355/pedigreed-animal-cover.pdf
https://www.facebook.com/OldMutualSA/
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