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We offer market and industry research 

solutions to help our Clients to improve or 

expand their business, enter new markets, 

launch new products or better understand 

their internal and external environment.

We believe in the advantage market research gives business leaders to fully understand their industry, 

facilitate business strategy, improve company performance, and drive company growth.

Insight Survey is a South African, boutique market research 

agency with more than 15 years of experience, specialising in 

Business-to-Business (B2B) and Industry research. We 

partner with Clients to ensure that smarter, more-profitable 

business decisions are made with reduced investment risk. 

CONTACT INSIGHT SURVEYCOMPANY OVERVIEW
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Our bespoke Industry and Market Intelligence can help give the edge in a global marketplace, empowering your 

business to overcome industry challenges quickly and effectively, and enabling you to realise your potential 

and achieve your vision. From strategic overviews of your business’s competitive environment through to 

specific competitor profiles, our customised Intelligence is designed to meet your unique needs.

QUESTIONS WE HELP ANSWER

o What is the current and future market size?

o What are the latest global and local trends impacting 

on the market?

o Who are your key competitors and what is  their 

offering in terms of products, services, pricing and 

branding?

OUR RESEARCH SOLUTIONS

Competitor pricing research

Store visits and store checks

Competitor interviews

Customer interviews

Company website analysis

Governmental held records

INDUSTRY & COMPETITOR INTELLIGENCE
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We are a proudly South 

African company that have 

provided market research 

solutions and Intelligence 

reports to local and global 

brands. We have worked with 

some of the greatest 

companies and brands in 

their industries.



The South African Long-Term Insurance Market Insights Report (63 pages) provides a dynamic synthesis of industry research, examining 

the local and global Long-Term Insurance Industry (including the impact of COVID-19) from a uniquely holistic perspective, with detailed 

insights into the current market dynamics and stakeholder positioning – from market size, industry trends, industry innovation and technology, 

as well as industry drivers and challenges.

SOME KEY QUESTIONS THE REPORT WILL HELP YOU TO ANSWER:

For the Global Long-Term Insurance Industry Section:

o What are the current market dynamics (overview, market environment, impact of COVID-19 and key regional markets) of the Global Long-

Term Insurance industry?

o Which are the key global InsurTech firms?

o What are the Global Long-Term Insurance industry trends, innovation and technology, drivers, and challenges?

For the South African Long-Term Insurance Industry Section:

o What are the current market dynamics (market size, market environment, and market dynamics) of the South African Long-Term Insurance 

industry?

o Which are the key South African InsurTech firms?

o What impact has the COVID-19 pandemic had on the South African Long-Term Insurance Industry?

o What are the South African Long-Term Insurance industry trends, innovation and technology, drivers and challenges?
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REPORT OVERVIEW



63-page report filled with detailed charts, graphs, and insights
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SCREENSHOTS FROM REPORT



InsurTech is a term that refers to various innovative 

technologies used in the Insurance industry. These 

technologies are transforming the Insurance industry by 

using the latest innovations in machine learning, artificial 

intelligence (AI), big data, and the internet of things, to 

introduce novel insurance products to consumers globally.

o The global InsurTech market was valued at approximately US$1.5 billion 

in 2020, in terms of revenue. Furthermore, the market is projected to grow 

at a relatively high compound annual growth rate (CAGR) of 34.4%, to 

reach a total value of approximately US$11.9 billion in 2027, as illustrated 

in the adjacent graph.

o The projected growth of the InsurTech market can largely be attributed to 

the simplification of the claims process that InsurTech provides, as well as 

the rising demand for the digitalisation of Insurance services globally.

o In terms of investment, the second quarter of 2021 saw an investment of 

more than US$4.8 billion, which is an exponential increase of 210% over 

quarter two in 2020. 

o In particular, the quarter was driven by 15 rounds of US$100 million or 

more, which was raised by later-stage players seeking expansion. 

Moreover, Series B and C further drove the number of deals in the 

quarter. However, the number of early-stage deals also increased. 

o In addition, InsurTech’s also focused on the distribution of start-up deals, 

of which, 43 companies raised funds for life and health technology.

o More specifically, Life Insurance companies have been forced to reach out 

to consumers through counterintuitive means, moving away from in 

person interactions. These methods include tailored communications and 

digitalising the underwriting processes.

o Furthermore, according to Srikant Venkatesh, a Strategic Client Executive 

at Mumbai-based, Tata Consultancy Services, Insurance companies tend 

to be ‘data-rich and information poor’. However, the infusion of InsurTech

could address this issue, as it would provide the tools of analysis, while 

also collecting new information. In addition, Deloitte highlights that 

methods of predictive modelling would expedite the application and 

underwriting processes.

o In particular, an analysis of approximately 2,000 global InsurTech’s found 

that 18% and 16% of InsurTech companies operate within the Health and 

Life Insurance segment, respectively. 

o Some of the largest InsurTech companies globally include, Ethos Life, 

Ladder Insurance, Singlife, Bestow Life Insurance Company, Sproutt

Insurance, and Fabric Insurance.

2022 | 7
Source: InsurGiants; ReportsValue; Forbes; Mckinsey; WillisTowersWatson; FlatIcon

1,462

11,940

0

5,000

10,000

15,000

2020 2027*

GLOBAL MARKET VALUE OF INSURTECH: 2020 VS 2027* 
(IN US$ MILLION)

*Estimated Value

SAMPLE FROM REPORT
GLOBAL INSURTECH INDUSTRY

https://startup.info/13-global-insurtech-giants-that-have-transformed-the-insurance-industry/
https://reports.valuates.com/market-reports/QYRE-Auto-35M2175/global-insurtech
https://www.forbes.com/sites/forbescommunicationscouncil/2021/05/05/the-insurtech-revolution-and-how-it-could-transform-the-life-insurance-industry/?sh=129af9f863ea
https://www.mckinsey.com/~/media/mckinsey/industries/financial%20services/insurance%20blog/insurtechs%20are%20increasingly%20ripe%20for%20insurer%20investments%20and%20partnerships/mck_insurtech%20blog_v3.pdf
https://www.willistowerswatson.com/en-GB/News/2021/07/global-insur-tech-funding-balloons-to-dollar-4-point-8-billion-in-q2-up-89-percentage-from-q1
https://www.flaticon.com/


o Moreover, despite indicating that it would not yet be incorporating COVID-

19 vaccine statuses into its underwriting, Old Mutual has introduced its 

‘Vax and Win’ competition to encourage its customers to get vaccinated.

o More specifically, the company will be giving away R11 million to over 200 

of its customers who have had at least one dose of a government 

approved COVID-19 vaccine. The competition runs until 17 December 

2021, with one customer winning R100,000 in a weekly lucky draw, as 

well as 12 customers receiving R50,000 each. 

o The company indicated that the competition forms part of the company’s 

commitment to protecting its customers, employees, communities, and 

economies from COVID-19.

o Therefore, the provision of lower premiums and benefits to consumers by 

insurers is a trend that, although in its beginning phase, is likely to gain 

momentum. This is set to be especially prevalent as the impact of COVID-

19 vaccine status on mortality and disease severity, and the associated 

risk to insurers in terms of Life Insurance pay-outs, becomes clearer. 

Lower Premiums for Receiving COVID-19 Vaccine

o Given that COVID-19 can now be vaccinated against, it has been 

suggested that the vaccination status of consumers could be incorporated 

into the underwriting process, to determine premiums and benefits. This is 

a trend that is gaining traction in the local market, as insurers increasingly 

view vaccination status as affecting client risk profiles.

o In particular, it is being argued that COVID-19 vaccination statuses could 

be incorporated into the underwriting process, which determines how risky 

a consumer is to insure. This would add this COVID-19 vaccination status 

to current factors, including age, gender, and smoking and socio-

economic status, amongst other factors that are taken into account. 

o However, this is considered controversial, due to the high rates of vaccine 

hesitancy in South Africa, which is largely being driven by suspicion, as 

well as the prevalence of fake news in the local and international media. 

o Despite this controversy, there is a growing trend amongst South African 

Life Insurers to either include COVID-19 vaccination statuses into their 

underwriting process, or offer additional benefits and perks to customers 

who opt to get vaccinated.

o As an illustration, Discovery became the first South African Life Insurer to 

incorporate COVID-19 vaccination status, as an additional consideration 

when determining Life Insurance premiums for its new clients, as of 29 

July 2021. This is in addition to its premium PayBack reward mechanism, 

which provides all qualifying clients with maximum possible Payback for 

the first year of their new policy. 
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SAMPLE FROM REPORT
SA INDUSTRY TRENDS

https://www.dailymaverick.co.za/article/2021-08-11-discovery-life-first-in-the-market-to-reward-people-for-being-vaccinated/
https://www.iol.co.za/personal-finance/insurance/refusing-the-jab-may-have-financial-implications-8a8c7d57-ab6b-48b5-8429-9c8bd26d3ed4
https://www.oldmutual.co.za/about/sisonke/vaccination/vax-enter-win/
https://www.news24.com/fin24/companies/financial-services/gift-of-the-jab-how-sas-insurers-are-rewarding-the-vaccinated-20211005
https://www.healio.com/news/cardiology/20211006/myocarditis-after-covid19-vaccination-infrequent-signals-observed-in-young-men
https://www.1life.co.za/blog/covid-vaccine-policy


1Life Launches New 1Life Pulse Lite Insurance Product

o As part of a partnership with Samsung and VeoSens, the local Life 

Insurance company, 1Life, has launched its new 1Life Pulse Lite Life 

Insurance product. 

o This new product, which builds upon the previously released 1Life Pulse, 

is designed to operate differently, when compared to other products, by 

providing consumers with long-term financial benefits for making small 

changes to daily life. 

o Upon signing up for 1Life Pulse Lite, consumers are allocated immediate 

Base Bonus Cover of R50,000. This sum can then be grown by 

monitoring activities on a Samsung Galaxy Watch Active2, as well as 

making positive lifestyle changes to enhance wellbeing. 

o Through this process, it is possible for consumers to grow their cover by 

up to R607 per day, which is equivalent to R18,200 per month.

o To gain access and register for the platform and product, consumers are 

required to purchase a Galaxy Watch Active 2, download the Samsung 

Galaxy Wearable App, pair the watch to a mobile device, activate 1Life 

Pulse Lite, and lastly, download and activate the VeoSens App.

o Benefits of 1Life Pulse Lite include paid-up Life Insurance premium for a 

year, up to a minimum value of R3,960, and earning up to R250,000 for 

healthier choices. In addition, the product also offers access to the 

Veosense health management solution and bespoke solutions for each 

individual consumer.
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SAMPLE FROM REPORT
SA INDUSTRY INNOVATION AND TECHNOLOGY

https://news.samsung.com/za/introducing-1-life-pulse-lite-a-innovative-health-management-program-set-to-transform-the-life-insurance-industry
https://coverager.com/introducing-1life-pulse-lite/
https://www.1life.co.za/products/life-cover/pulse-lite
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