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Insight Survey is a boutique South African market
research agency with over 10 years of experience,
specialising in Business-to-Business (B2B) and Industry
research to ensure smarter, more-profitable business
decisions are made with reduced investment risk.

We offer B2B market research solutions to help you to
successfully improve or expand your business, enter new
markets, launch new products or better understand your
internal and external environment.

We believe in the advantage market research gives business leaders to fully understand their industry,
facilitate business strategy, improve company performance, and drive company growth.
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INDUSTRY & COMPETITOR INTELLIGENCE
Our bespoke Industry and Market Intelligence can help give the edge in a global marketplace, empowering your
business to overcome industry challenges quickly and effectively, and enabling you to realise your potential
and achieve your vision. From strategic overviews of your business’s competitive environment through to
specific competitor profiles, our customised Intelligence is designed to meet your unique needs.
QUESTIONS WE HELP ANSWER

OUR RESEARCH SOLUTIONS
Competitor pricing research

o

What is the current and future market size?
Store visits and store checks

o
o

What are the latest global and local trends impacting
on the market?
Who are your key competitors and what is their
offering in terms of products, services, pricing and
branding?

Competitor interviews
Customer interviews
Company website analysis
Governmental held records
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HEALTHCARE INDUSTRY REPORT CLIENTS

We are a proudly South
African company that have
provided market research
solutions and Intelligence
reports to local and global
brands. We have worked with
some of the greatest

companies and brands in
their industries.
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REPORT OVERVIEW
The South African Vitamins Market Insights Report (54 pages) provides a dynamic synthesis of industry research, examining the local and
global Vitamins industry (including the impact of COVID-19) from a uniquely holistic perspective, with detailed insights into the current
market dynamics – market size, industry trends, industry innovation and technology, as well as industry drivers and challenges.

SOME KEY QUESTIONS THE REPORT WILL HELP YOU TO ANSWER:

For the Global Vitamins Industry Section:
o What are the current market dynamics of the Global Vitamins industry?
o What are the key markets within the Global Vitamins industry?
o What are the Global Vitamins industry trends, innovation and technology, drivers, and challenges?
For the South African Vitamins Industry Section:
o What are the current market dynamics (market size, market value, market volumes, imports and exports trade): 2016-2021 Actual, 20222026 Forecasts (including the impact of COVID-19), and distribution channels?
o What are the South African Vitamins industry trends, innovation and technology, drivers and challenges?
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SCREENSHOTS FROM REPORT
54-page report filled with detailed charts, graphs, and insights
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SAMPLE FROM REPORT
GLOBAL INDUSTRY OVERVIEW
The global Vitamin Supplements market is estimated to have
reached a total value of approximately US$46.9 billion in 2021*.
Moreover, the market is predicted to grow at a compound
annual growth rate (CAGR) of 6.2%, to reach approximately
US$71.4 billion in 2028*, as illustrated in the adjacent graph.

o At the same time, the false advertising of the benefits of Vitamin products
is creating distrust amongst consumers, particularly in terms of
effectiveness of these products in treating and preventing COVID-19.

o In particular, growth of the Gummy Vitamin format is contributing to the
growth of the global market. This format is becoming increasingly popular
due to its enhanced palatability, and ease of ingestion, when compared to
traditional pills, thereby encouraging Vitamin consumption.

o In terms of type, the global Vitamin Supplements market can be
segmented into Vitamin A, Vitamin B, Vitamin C, Vitamin D, Vitamin E,
Vitamin K, and Others. In terms of Form, the market can be segmented
into Tablets, Capsules and Softgels, Powder, Gummies, and Others.

o Furthermore, increased demand for immune-boosting products, amidst the
COVID-19 pandemic, is also fuelling market growth. This is due to the
immune boosting properties of B Vitamins, Vitamin C, and Vitamin D.

o In terms of form, the Gummies segment is expected to grow at the fastest
rate, with a CAGR of 7.0%, from 2021* to 2028+, due to its sweet jelly-like
form, portability, enhanced taste, good mouth feel, and essential nutrients.

o At the same time, the increased incorporation of sustainable packaging by
market players into their products, is driving sales amongst growing
numbers of environmentally-conscious consumers worldwide.

GLOBAL VITAMIN SUPPLEMENTS MARKET VALUE:
2021* & 2028+ (IN US$ BILLION)

o However, the COVID-19 pandemic, and associated ongoing lockdown
restrictions, continue to negatively affect the market globally. This is
particularly due to the pandemic’s negative impact on global supply chains,
resulting in higher prices and decreased accessibility.
o Moreover, regulations in many markets worldwide are restricting product
launches, and hindering online sales. This is primarily due to both new and
existing testing and evaluation procedures, that Vitamin products are
required to undergo, before being launched into the market.

o Finally, toxicity resulting from ingestion of Vitamin products is also
resulting in wariness amongst consumers. This includes concerns
regarding ‘overdosing’ on specific Vitamins.
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Source: GlobeNewsWire; MarketResearchFuture; Healthline; PRNews; FoodIngred; Healthline; CosmeticBusiness; AlmostZero; SupplyChain1; SupplyChain2 VeryWell; eMedicine;
Regulations; ProductLaunches; EU; OnlineSales; COVID191; COVID192; VitaminContent; Trust; FlatIcon
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SAMPLE FROM REPORT
SA INDUSTRY TRENDS
Personalised Vitamin Subscriptions
o The growth of personalised Vitamins and Vitamin subscriptions is an
ongoing global trend, that has made its way to the South African market
and is increasing in popularity. This is due to increased demand for
Vitamin products that cater to individual consumer needs, as well as
demands for convenience.
o More specifically, these personalised Vitamin subscription services aim to
assist consumers to obtain quality Vitamin products that are tailored to
their unique, individual needs. Additionally, these Vitamin products are
customised according to questionnaires, or blood tests.
o These personalised products are then delivered directly to consumers on
a monthly basis, to ensure that there is never a situation where a
consumer runs out. Furthermore, these products are often packaged in
easy and convenient formats, such as envelopes, giving consumers easy
access to their daily Vitamins.

o Additionally, consumers can customise their subscription by adding a
range of products offered by VitaminMe, including Daily Multivitamin,
Debloating and Digestion, Energy and Mood, and Hair Growth and
Strength, amongst others. These products can be purchased once-off or
on a subscription basis. They also come in custom packaging that
includes an eco-friendly container, as well as a calendar with stickers, to
assist in keeping track of daily Vitamin intake.
o Moreover, Vitamin Club offers a personalised health subscription service,
delivered directly to consumers. In order to make use of the service,
consumers simply need to answer questions regarding health and
lifestyle, after which a personalised Vitamin subscription is created based
on the profile generated, and a personalised Vitamin box is delivered to
consumers on a monthly basis.
o Therefore, as consumers demand greater personalisation in terms of their
supplementation needs, the trend of personalised Vitamin subscriptions is
likely to continue to grow. The fact that these products are delivered
monthly is also driving their popularity in the local market.

o This personalised Vitamin subscription trend appears to be making its way
to the South African market. This is demonstrated by the emergence of
several local players offering these products and services, including
VitaminMe and Vitamin Club, amongst others.
o VitaminMe is a personalised Vitamin subscription service offering
consumers tailormade supplement solutions, based on individual lifestyle
and nutritional requirements. These customised products are aimed at
addressing a variety of health issues, including anxiety and stress,
digestion, and sleep, amongst several others.
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SAMPLE FROM REPORT
SA INDUSTRY INNOVATION AND TECHNOLOGY
Vitamin Club Launched in South Africa

NeoVita Launches New Gummy Vitamins Range for Adults

o South Africa’s first truly personalised Multivitamin subscription service,
Vitamin Club, has been launched. This comes as local consumers look to
nutritional supplements to assist in fighting COVID-19 infections.

o NeoVita, an innovative South African brand, has launched a dynamic
range of Vitamins that come in the form of gummies. These products were
formulated using the company’s team of pharmacists to offer a balance of
Vitamins, minerals, and botanicals.

o More specifically, this web-based service was developed by three
Johannesburg-based entrepreneurs, with the aim of simplifying the
purchase of Vitamins. In partnership with dieticians, the service ensures a
statistical match between an individual and recommended Vitamin
subscriptions, thereby providing custom prescriptions and dosages.

o The company’s aim is to enable all consumers to get what their body
needs and make life more fruitful. As such, the launch comes as part of its
commitment to making understanding nutrition, and what the body needs,
as easy as possible.

o According to the Chief Executive Officer and Co-Founder of Vitamin Club,
Damien Westerman, the company has explored over 480 unique Vitamin
requirements, to ensure that age, gender, diet, weight, and fitness levels
are considered, when developing individual Vitamin formulations.

o These Vitamin gummies are available for both men and women and are
designed to enhance health internally and externally. The range also
comes in attractive packaging that is designed to attract the attention of
consumers.

o In particular, each subscriber takes a short quiz, after which their unique
formulation is calculated. A personalised Vitamin box is then delivered to
consumers monthly and includes daily sachets of Vitamins for the month.

o In particular, the range consists of products including Daily Multivits,
Luscious Hair for men and women, Radiant Skin, Incredible Immunity, and
Glamour Boost. These products are available directly to consumers from
the NeoVita website, or from a variety of retail, pharmacy, and medical
products stockists across the country.

o The Vitamin profiles are manufactured in a category A laboratory, that is
registered with the South African Pharmacy Council, South African Health
Products Regulatory Authority (SAHPRA), and the US Food and Drug
Administration (FDA).
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